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A significant growth in counter-trend with other 
similar events, thanks to the success of LFF 
formula 

35% 

41% 

14% 

11% 

Italy Ticino Rest of CH Rest of EU 

LFF is moving from being a pure 
local event towards a more 
international meeting. 
In 2014 one fourth of visitors came 
from the rest of Switzerland and 
Europe.  

VISITORS GEOGRAPHIC BREAK DOWN 
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Financial Advisor/Consultant; 
18% 

Private Banker/Family Office; 
12% 

Portfolio Managers; 10% 

Sales & Business 
Development; 9% 

Fiscal  & 
Legal; 5% 

Financial 
Analysts; 

5% 
Capital 

Markets/Investments; 4% 

Marketing/Investor 
Relations/PR; 3% 

Fund Selector; 3% 

Journalist /Media; 3% 

Venture Capital & private 
Equity; 2% 

Fund Administration & 
Setup; 2% 

Others; 24% 

Category Breakdown 


